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It is easy to forget that a gift to your mission requires a reciprocal response - information about
how that donation makes a difference and recognition for their gift - but don't. Connect with
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base and you will have lots of fun in the process.
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Please share in our Good News.
Good Advice is a monthly article series of tips and tools to help you advance your cause. We invite you to pass it
along to fellow staff and volunteer leadership.
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What is your most successful community engagement initiative?
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